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Embed sustainability in

~everything we do

Ulrika Wedberg, EVP Sustainability
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Industry know-how and production expertise
to develop and produce outstanding material

ure where lighter, stronger,




BILLERUD

This 1 s Billerudeée

We supply customers in over 100 countries
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We are a primary frber producer and operate |n
~20% of the global paper and board unrverse

Global paper and board Prrmary frber paper and board | Prrmary frber paper B
Specialty s and board [ Eur & NA '

Mechanical ~ labels

Mlddie East&
+ Africa, s 7 ¢

455

Recycled m tons
fiber

Latin
America
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BILLERUD

The expansion to North America has fundamentally

strengthened Billerud

Net sales (SEK bn)

31 30 30

24 26

2020 2021 2022 2023 R12M Q3 24

® Region North America Region Europe & Other
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Net sales by region

Other, 6%

Region North
America, 28%
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Net sales by product category

Market pulp,
11%

Liguid packaging
board, 24%

_ Cartonboard,
7%

Sack paper,
8%

Graphic paper,

Kraft and 2204

specialty paper,
14%

Containerboard,
14%

BILLERUD
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Net sales by channel / customer

Other, 6%

Medical &
hygiene

Industrial,
18%
ood &
erages,
45%
Consumer &
luxury, 8%

Printing &
publishing, 21%
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This i s Bill erud©@gé

Strong positions Iin core markets due to our superior
product performance and manufacturing expertise

Liquid packaging :
board (aseptic) A Kraft paper Liner Sack paper
et [\ ay A ]
L{){‘ KIVIK

Cartonboard
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E Working with customers and

5 applications requiring Ilghter., stronger
s and more sustainable materials
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America America

Source: AFRY - figures based on capacity 10
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This i1 s Bill erudégé

We are known for our
high-quality products

uality. The products that we
uy from Billerud are ~ o
recognized as market leaders. mhey always maintain

- Cartonboard Customer xcellent quality.
- Containerboard Customer

T ~

l Iconsider them r'rroduct quality is the first
be the best. hing I think of, and especially
- Paper Customer that it is consistent.

- Paper Customer

P
nThe quality is really very good.

- Cartonboard Customer

~y

~J
he best today on package hey are innovative. They are
rming compared with others. lways finding ways to try and

- Liquid Packaging Board Customer improve their product.
- Paper Customer

Quotes from Customer Survey 2024, answering the question:
AwWwhat are the first attributes you spontaneously think
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Asset Quality

I

600 —
Cartonboard
Large and modern assets
500 Pulp mills ktons Number of Recovery boiler start-up
pulp lines (latest rebuild)
ern assets 2
S Gruvon 670 3 2000 (2024)
400X )
White kraftliner > Gavle 700 3 1968 (2010), 1987 (2009)
Coated f 'C
Large and modern assets 5
Special ty Large an 9 % Frovi 280 2 2023
Largg 300 8 — Skéarblacka 450 3 1975 (2013)
Coated age _ =
Mechanical fluting < Karlsborg 350 1 1980 (2003)
Large, but older as erage size, somewhat older assets ©
2002 Rockhammar 150 1 -
Kraft P . Quinnesec 475 1 1985 (1995)
Large, butolder assets \Large/average age assets
100 Escanaba 430 2 1972 (1996)
aper
ge, average age assets
O —
50 45 40 35 30 25 20 15 10 5 0

Technical age, years
. Large and modern assets

Large, average age assets

Source: AFRY, bubble size indicates grade capacity Large/average size. older than industry assets
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Key deliverables in recent years



